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reachingfurther
Suncoast Credit Union reached further in 2014 by going deeper
into Florida’s communities, offering membership to more Florida
residents and taking the brand and member experience to new
heights. We began conversations to help our members save
more for life, and we impacted the community through good
works completed by Suncoast employees. Our collective efforts
positioned Suncoast Credit Union as a financial institution
that operates as a well-rounded support system for our
members. Most importantly, we reached higher and achieved
unprecedented goals in our business and financial efforts.
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SUPERVISORY COMMITTEE

The Credit Union operates under the laws of the United State of America, and is
a state chartered financial institution, which is regulated by the Office of Financial
Regulation (OFR) for the State of Florida. Deposits are insured by the National Credit Union Administration (NCUA), an agency of the federal government.
Examiners of both the OFR and NCUA make periodic examinations to ensure
proper operation of the Credit Union.
The Credit Union’s Board of Directors appoints a Supervisory Committee responsible for safeguarding the Credit Union’s assets and protecting the interests of the
members. In this capacity, we are pleased to present the 2014 report.
The Committee engaged the certified public accounting firm of Hutto & Carver, P.A. to perform an independent audit. In the opinion of the auditors, the
Credit Union’s complete set of financial statements, which are not presented in
the report, present fairly, in all material respects, the financial position of the
Credit Union as of December 31, 2014 and the results of its operations and its
cash flows for the year ended. Furthermore, the Committee meets monthly and
reviews the work performed by the Internal Audit Department in financial and
operational areas of the Credit Union.
Based on the above activities, it is the unanimous opinion of the Supervisory Committee that Suncoast Credit Union is financially solid and is being operated safely
and soundly.

Willie T. Campbell
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CHAIRMAN’S LETTER

As I reflect on the previous year, I am delight-

and a net worth ratio of 9.23%, both of which

ed to share that our credit union movement

are the highest in our history. Our products

is alive and well. Last year credit unions nationwide surpassed 100 million memberships.
Credit union members across the country
got in on the monumental milestone by posting selfies on Facebook and Twitter with the
#100MM social media initiative. Both Suncoast

NET
WORTH

9.23%

members and employees joined the charge,

Greetings from the Suncoast Board of Directors.
It is my privilege as Chairman of the Board to share with you all that
we achieved last year and the significant impact Suncoast Credit
Union continues to have on our communities.
What a difference one year makes! One could describe 2014 as a
year of change: a new name and logo, a refreshed website, new

expressing their gratitude and affection for the

and services remain relevant to our members,

Credit Union. Suncoast hit its own membership

which is evident in our 8% checking account

milestone by exceeding 600,000 members by

growth, 8% deposit balance growth and 10%

year end.

loan balance growth.

7.5%

Our financial success provided Suncoast the
opportunity to return more to members. In
March, Suncoast brought back paying dividends
on checking accounts, while increasing dividend

MEMBER GROWTH

rates on savings, certificate of deposit and money market accounts. These increased savings

and remodeled service centers, and bringing back dividends on
deposit accounts. Since our transition from a Federal Charter to
a State of Florida Charter, the management team and staff have
worked judiciously to improve our product and service offerings,
while increasing our visibility in the community. The charter conversion provided us an opportunity to sharpen our brand – what
we stand for and how we want to be perceived by members and
community leaders. We now have a beautiful, more recognizable
logo to shine in our communities and a contemporary website that
helps tell our story to members and potential new members.
While our name and logo may have changed, our commitment to
the communities in which we serve remains the same. Last year,
we celebrated our inaugural Pay It Forward Day, an inspirational day of service. More than 600 dedicated Suncoast employees
and family members took time to do good, sharing kindness and
positivity to organizations and communities in need. Additionally,
Suncoast Credit Union Foundation donated more than $2.2 million,
benefitting countless schools and charitable organizations thanks
to our members and our Two Cents program, where two cents of every Suncoast debit and credit card swipe is returned to the community.
6

are indicative of Suncoast’s financial strength
As evidenced by these growing memberships,

within our recovering economy.

it is safe to say the credit union philosophy of
“people helping people” still resonates with consumers. Another key tenet of the credit union
movement that still exists today is serving those

10%
Loan Growth

of modest means. In effort to better serve under-served communities, Suncoast sought and
received two meritorious distinctions in 2014 – a
low-income designation from the National Credit
Union Administration and a Community Development Financial Institution certification. Both
designations provide opportunities to have a

On behalf of the Board of Directors, management team and staff of Suncoast Credit Union,
we thank you for your loyalty, business and
membership. As you read through the 2014 Annual Report, trust that we are eagerly working

more meaningful impact on low and moder-

on even greater enhancements and achieve-

ate-income consumers.

ments to better serve you for years to come.

Financially speaking, 2014 was one for the record books. Suncoast Credit Union is in its best
financial shape in recent history – being safe
and secure and reaching $6 billion in assets. We
experienced strong net income of $88 million
7

Velia Pedrero
Chairman, Board of Directors
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FIVE YEAR MEMBERSHIP GROWTH

THE FINANCIALS

611,784

569,737

544,980

520,428
499,572

Suncoast Credit Union ended 2014 with

Our record growth is also attributable to

several financial achievements – assets grew

our commitment in fulfilling our mission by

to over $6 billion and members now exceed

returning more to our members and main-

600,000. Additionally, we experienced strong

taining a financially strong and secure credit

net income of $88 million and net worth ratio

union for our members. During 2014, we

of 9.23%, both of which are the highest in our

raised deposit rates back to above market

Credit Union’s history. These record perfor-

rates, opened four new branch locations, con-

mance levels are a result of the continued

tinued to upgrade existing branches, as well

improvement in the local and regional econ-

as improved technology to make your Credit

omy we serve in Florida as well as Suncoast’s

Union more efficient and your interaction

focus on providing value to our members by

with Suncoast easier. In addition, Suncoast

offering competitive loan and deposit rates

provides avenues for growing the wealth of

and low fees on these and our other financial

our members with our trust and investment

products. Being committed to our mission of

services. Expanding member value and its

“improving our members’ lives” also result-

continued creation remains the focus of the

ed in 8% growth in checking accounts and

Suncoast Board of Directors, management

increases in deposit and loan balances of 8%

and staff.

and 10%, respectively, for the year of 2014.
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FIVE YEAR OVERVIEW

$631

WHERE WE STAND

$574
$471

$517
$467

$4,449

$4,357

$4,573

$4,808

$5,202

As of December 31, 2014

2014*

2013

Shares & Deposits

$5,202,255,881

$4,808,416,674

Loans

$4,197,847,438

$3,809,783,343

$630,601,482

$574,346,814

$6,005,925,737

$5,519,944,686

611,784

569,737

Reserves
Assets
Members
$3,956

$3,704

$3,618

$3,810

$4,198

				

*Unaudited and Unconsolidated

$5,027

$4,941

$5,213

$5,520

$6,006

in Millions
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NCUA Share Insurance Fund

COMPARATIVE BALANCE SHEETS

ASSETS
Cash and Cash Equivalents
Investments
Loans to Members
Allowance for Loan Losses
Loans to Members, Net
Property and Equipment, Net
Accrued Income
NCUA Share Insurance Fund
Other Assets
TOTAL ASSETS

Other Assets
Cash & Cash Equivalents

Accrued Income
Property and
Equipment, Net

2014
$256,236,213
1,388,461,619
4,197,847,438
(99,665,571)
4,098,181,867
104,305,622
15,065,033
49,223,488

2013		
$263,990,366
1,342,812,634
3,809,783,343 		
(129,574,957)		
3,680,208,386 		
89,010,497 		
15,165,067 		
46,907,696 		

94,451,895

81,850,040 		

$6,005,925,737

Investments

Loans to
Members, Net

ASSET
ALLOCATION
2014

$5,519,944,686 		

					

2013

LIABILITIES 				
Total Deposits
Borrowed Funds
Accounts Payable &
Other Liabilities
TOTAL LIABILITIES

$5,202,255,881
201,326,800

$4,808,416,674 		
201,314,955 		

71,407,144

65,441,200 		

$5,474,989,825

$5,075,172,829 		

				
MEMBERS’ EQUITY				
Accumulated Other
Comprehensive Loss
$(23,501,249)
$(21,594,249)		
Regular Reserve &
Undivided Earnings
TOTAL MEMBERS’ EQUITY
TOTAL LIABILITIES AND
MEMBERS’ EQUITY

554,437,161

Borrowed Funds
Total Deposits

2014

466,366,106 		

$530,935,912

$444,771,857

$6,005,925,737

$5,519,944,686
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Accounts Payable & Other Liabilities

2013
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LIABILITY
ALLOCATION

STATEMENT OF OPERATIONS

TRANSFER TO RESERVES

INTEREST INCOME
Interest on Loans
Interest on Investments

2014
$180,075,265
10,355,093

TOTAL INTEREST INCOME
$190,430,358
			
INTEREST EXPENSE		
Dividends to Members
$28,966,666
Cost of Borrowed Funds
8,173,845

-$30

TOTAL INTEREST EXPENSE
$21

Net Interest Income
$153,289,847
Provision for Loan Losses
0
Net Interest Income after
Provision for Loan Losses
$153,289,847
			

$70
$76

TOTAL SERVICE INCOME
$88
in Millions

$192,582,948
			
$27,611,355
8,173,845
$35,785,200
$156,797,748
31,000,000
$125,797,748

$90,876,581

$87,237,961

TOTAL OPERATING EXPENSE

(155,645,808)

(133,772,004)

INCOME FROM OPERATIONS

$88,520,620

$79,263,706

$(449,566)

$(3,669,623)

$88,071,054

$75,594,083

Non-Operating Losses
TRANSFER TO RESERVES
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$37,140,511

2013		
$183,446,612
9,136,336

17

THE MEMBERS
A Clickable Closing

Throughout 2014, Suncoast Credit Union in-

bringing the Suncoast philosophy to life. In-

troduced and refined products, services and

teractive elements on the home page demon-

benefits with members in mind. With 600,000

strate the Suncoast difference in real terms –

members and counting, our enhancements

the amount of money that members can save

are sure to keep them coming.

have high balances.”

convenience of their computer or mobile

Since that time, Suncoast’s savings divi-

device, saving them a trip to the branch.
DocuSign allows Suncoast to increase the
efficiency of our process without sacrificing
the integrity of the process. Additionally,
the cost-savings can then be returned to

with Suncoast products versus the average
bank – as well as how Suncoast membership
is a partnership that can help members at
various stages of life. The interactive Wheel of
Giving shows Suncoast’s contribution to the
community, while Member Reviews provide

included dividends being paid on the first
dollar with no minimum requirement to
earn interest.

the best rate in town.
A Simplified Alternative

prepaid card. Unlike prepaid cards, members have the opportunity to develop a
relationship with Suncoast via a checking
account. Building a relationship with the
Credit Union facilitates opportunities for
members to develop more sound financial
habits, save money and avoid nuisance
fees such as overdraft and non-sufficient
fund fees. It also enables members to have
a second chance of rebuilding credit with
a financial institution if they have experienced problems with managing a checking

Senior Vice President of Business Devel-

account in the past.

opement Melva McKay-Bass said it best,
“As a member-owned financial institution,

an honest, untouched perspective of our products and services from actual new members.
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allowing members the opportunity to get

bers as a free alternative to the traditional

economy. Another significant change

use and meaningful way.

dends have been the top in the market,

The Solar Card was introduced to mem-

the financial strength of a recovering

the Suncoast story in a new friendly, easy-to-

images of real employees and members,

members can close their loans from the

accounts. The increased savings indicate

introduced in 2014, reflects just that – telling

exudes the Suncoast brand by incorporating

more to members, even those who do not

certificate of deposit and money market

nities in which we serve. Our new website,

of “Trusted and Transparent,” the website

loans and mortgages. With a few clicks,

and increasing dividend rates on savings,

deep commitment to enriching the commu-

pact their lives. Designed with the key tenet

financial performance allows us to return

dividends on checking accounts again

financial well-being of our members and a

engages them to see how Suncoast can im-

signature for documents such as closing

turned even more to members by paying

are products and services that improve the

and the role we play in our community; and

itive financial results. Our strengthened

Last March, Suncoast Credit Union re-

heart and soul for its members. At our core

educates visitors of our products, services

a secure way to capture an electronic

A Greater Return

An organization’s website is the gateway to its

experience that encourages membership;

our members benefit when we have pos-

the member.

A Stronger Digital Presence

The new website provides an improved online

Last year, Suncoast introduced DocuSign,

19

“

PAYING DIVIDENDS ON
CHECKING ACCOUNTS”

Megan A.: Been
a member my
whole life!!!
Proud to be
a member!!!
#iamsuncoast
#100MM

Jessica C.:
#100mm
#iamsuncoast
no matter where
I’ve gone, I’ve
always been with
Suncoast!

Crystal B.:
OMG 100 million
members!
Congrats
Suncoast Credit
Union!

Choose a credit
union you can
trust! Thank you
@SuncoastCU
#100MM and
#IAMSUNCOAST

Best credit
union ever,
they helped me
get on my two
wheels and ride!
#100MM #IAMSUNCOAST

A Growing Movement

posts and tweets from our loyal members

The credit union movement of “people

on the left page.

helping people” is stronger than ever in

We also invited Chris Chmura, consumer

Florida as well as the United States. While

reporter from FOX-13, to tour our Hills-

Suncoast Credit Union surpassed the

borough Avenue branch to meet with em-

600,000 member marked by the end of

ployees and Millennial members who feel

2014, the country exceeded 100 million

passionately about credit unions being

memberships.

100 million members strong.

Through a social initiative led by CUNA

Larissa Dias-Lizarraga, member since

Advocacy, thousands of members across

2007, shared her story about switching

the nation showed off their credit union

from another financial institution to

support by taking selfies and sharing

Suncoast Credit Union and noted that as

them on Facebook, Twitter and Insta-

a local teacher, big fees were a turnoff

gram with the hashtag #100MM. Social

and as a Millennial, her generation shared

media has served as a powerful tool for

many of the same philosophical values.

Suncoast; participation and our members

“Immediately, I felt the difference,” Larissa

support was overwhelming.

said when asked about the difference be-

To show America what 100 million looks

tween a credit union member and a bank

like, we asked our members to take a self-

customer.

ie with the hashtags #100MM and #IAM-

Reaching 100 million memberships

SUNCOAST. Over 420 Suncoast Credit

nationwide is a significant milestone. We

Union members from coast to coast

believe our increased membership is a

shared their selfies. Ten were randomly

direct result of being the member and is a

selected to receive a $100 VISA gift card.

huge reflection of public knowledge.

Not only were the photos amazing, but
the comments showed unwavering
support. Take a look at some of the best
20
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“
A Winning Road
Suncoast hosted its first major promotional

It was particularly special for Claudia Corcho

sweepstakes – the Road to Savings Sweepstakes – last year, where we offered members
and non-members a way to refocus on their

to win the Subaru XV CrossTrek, a junior at the
University of Florida in the market for her own
car. Now, Claudia can show her Gator and

personal finances by giving away mortgage/
rent payments, auto loan payments and a new
2014 Subaru XV CrossTrek!

Suncoast pride in her orange Subaru XV CrossTrek while driving around campus and driving
back home to visit family.

Over 42,000 people visited Suncoast’s newly

While some of the other winners wished they

designed website to enter to win. The three-

had won the car, they were all thrilled to have

month sweepstakes culminated with 16

been part of the top 16 and win auto loan or

randomly selected winners from all over the
state – Citrus, Collier, Hernando Hillsborough,
Lee, Marion and Pasco Counties – joining us

mortgage payments. Richard Monera from Lutz
said, “It’s a great feeling to be associated with
the Credit Union and to have won something

for a balloon popping, nail biting prize reveal

like a mortgage payment. It’s just phenomenal.”

celebration on October 15. Winners came
in hopes of driving away with the ultimate
prize. Interestingly enough, 14 of the top 16
were members, and two winners were members for over 36 years. Ten winners won one
month’s auto loan payment five winners won
one month’s mortgage payment and our grand
prize winner drove away with a new
Subaru XV CrossTrek.

22
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... A JUNIOR AT THE UNIVERSITY
OF FLORIDA, IN THE MARKET FOR
HER OWN CAR.”

Last year marked the eighth con-

Designations to Better Serve
Underserved Communities

secutive year in which Suncoast

In March, Suncoast Credit Union received a

partnered with the Internal Rev-

low-income designation from the National Credit

enue Service and the United Way

Union Administration. This designation allowed

Free Tax Preparation Services

COMMUNITY OUTREACH
hundreds of hours in their local communities in
the 17 counties the Credit Union serves.
Suncoast is committed to enriching our communities through service, charitable contributions
and initiatives that fulfill the needs of our youth
and underserved. Some of these efforts are sponsored by Suncoast Credit Union Foundation, while
others are spearheaded by employees through
our community outreach committees. Read on
for a few shining examples of Suncoast’s impact
in communities we serve.

Local organizations impacted by Suncoast’s ef-

to provide free income tax preparation to over

Suncoast Credit Union to join the National Feder-

forts included: Metropolitan Ministries, Humane

17,500 citizens in Hillsborough and Pinellas Coun-

ation of Community Development Credit Unions

Society, Habitat for Humanity in Charlotte and

ties. In 2014, we expanded our efforts to include

to better serve the underserved population.

Citrus Counties, ECHO, American Cancer Society,

Lee, Hendry and Collier Counties. Through efforts

In October, Suncoast earned a three-

The Spring of Tampa Bay, Alpha House of Tampa,

of our staff as well as other local volunteers, this

year Community Development Finan-

Ronald McDonald House, St. Joseph’s Children

free service provided $22.3 million in taxpayer

cial Institution (CDFI) certification from

Hospital and Charlotte Homeless Coalition. Other

refunds. In addition to the local citizens that we

the U.S. Treasury’s CDFI Fund. As the

volunteer efforts included cleaning up the Upper

served, Suncoast contributed more than $60,000

largest CDFI-certified credit union in

Tampa Bay Park and Bonita Beach, serving food

in in-kind giving via marketing materials, building

the history of the CDFI Fund, Suncoast is among

at local homeless shelters, providing donations to

space and paid employee participation.

897 loan funds, credit unions and community
banks nationwide. This certification allows Sun-

ALS Ice Bucket Challenge

“

Across the globe, individuals took to the challenge of pouring ice buckets over their heads

GIVING BACK TO OUR

and graciously donated over $115 million to the

COMMUNITY IS A BIG PART

ALS Association.

OF THE SUNCOAST CREDIT

Hundreds of thousands of videos were shared

UNION PHILOSOPHY...”

on social media in just a few short days. National

- SUSAN JOHNSON, COO

Credit Union Foundation Executive Director, Gigi
Hyland, got on board with the viral trend and
challenged Suncoast President/CEO Tom Dorety.
With the power of our credit union team, Sun-

Pay It Forward Day of Service

local food banks, volunteering at senior and as-

Suncoast Credit Union launched its inaugural Pay

sisted living facilities and delivering baked goods

It Forward Day on October 18, 2014. This initia-

to local firefighters.

tive was designed to inspire employees to per-

Susan Johnson, Suncoast’s Chief Operat-

form intentional acts of kindness and positively

ing Officer, summarized it best: “Giving back

impact the communities where employees live,

to our community is a big part of the Sun-

work and play.

coast Credit Union philosophy, and it’s hum-

Pay It Forward Day aligned with International

bling to see how our employees embraced

Credit Union Day’s theme of ‘Local Service, Global

the spirit of the Pay it Forward Day.”

Good.’ Over 600 Suncoast Credit Union employees, friends and family members volunteered
24

coast staff geared up with positive attitudes and
donations and let the ice-cold water pour down
their faces. Within seven days, employees raised
over $1,000 and watched our video on YouTube
over 300 times.

coast Credit Union to better serve low and moderate-income consumers through access to financial
grants from the CDFI Fund, partnership opportunities with banks that are seeking Bank Enterprise
Awards, access to New Market Tax Credits and the
enhanced ability to raise funds from foundations,
corporations and state and local governments.
“This certification verifies our ability to attend to
the needs of underserved markets and will support our efforts to develop new financial programs
moving forward,” said Tom Dorety, President and
CEO of Suncoast Credit Union.
Reading with the Rays
What could be better than a summer filled with
baseball and reading? Suncoast teamed up with
the Tampa Bay Rays for the Reading with the

As a credit union committed to helping other

Rays program. More than 35,000 games cards

people, we are grateful for our brave and very

were produced and distributed to local libraries

generous employees who took

in Hernando, Hillsborough, Manatee, Pasco and

the time to support the ALS

Pinellas Counties. Students who logged a total of

Association. Go Team Suncoast!

24 reading hours over the summer scored a ticket
to a Rays game.
25

COMMUNITY OUTREACH

COMMUNITY OUTREACH

YMCA of the Suncoast

Back to School Bash for Underserved

The YMCA plays a significant role in Citrus

Led by Branch Managers, the Suncoast

County. Citrus County was in need of a per-

Outreach Committee is focused on initia-

manent facility for its YMCA, which was critical

tives designed to meet the special needs in

since the YMCA became the official provider

designated underserved communities. Last

for before and after school childcare in 11

year, Suncoast partnered with Big Brothers

Citrus County elementary schools in 2014.

Big Sisters, local firefighters and the sheriff’s

That’s when Suncoast Credit Union Founda-

department K-9 unit for a signature Sharpen
Your Back-To-School Shopping event. Each

tion stepped in to meet this need. As a major

child received money to learn how to shop

sponsor of the YMCA afterschool enrichment

for school supplies. Suncoast Credit Union

program since 2012, the Foundation joined

Foundation donated over 300 binders, 400

the YMCA’s capital campaign to build a per-

composition books, and 250 pencils to the

manent building by pledging $250,000 paid

350 children who attended the event. Stu-

over the next six years.

dents also enjoyed making their own book-

Construction officially began in 2015.

marks, an orange ball toss, limbo, potato sack
race and a cornhole game at Suncoast’s craft
booth. The festivities also featured free food,
including hot dogs, Italian ice and drinks. Big
Brothers Big Sisters gained six mentors and
15 future mentees from the event.
26

Elementary School Students
Prepare for Blast Off

graduation, and the local media thought so,

Kingswood Elementary fifth graders teamed

visited Kingswood Elementary to get a first-

up with a NASA engineer in preparation for
their science project blast off into space. Students suited up in lab coats and goggles and
worked hands-on with an engineer to test five
different experiments.
Over 1,000 students from 11 Hillsborough
County elementary schools teamed up in
groups of two to four for a competition of a
lifetime. One team would be selected by an
independent panel of judges for a zero gravity
science experiment that would be tested at the
International Space Station.

too. Several local TV news crews and reporters
hand look at the tremendous amount of STEM
(science, technology, engineering and mathematics) work these kids were doing.
Our belief is that any opportunity for a student
to get hands-on learning and experimentation
in the areas of science and math is an offer
that should not be overlooked because of the
significant benefits in and out of the classroom.
We are thrilled to be a part of providing students with fundamentals to understand and
appreciate the role science and innovation has
in our society.

Through a $19,500 grant from our Foundation
to the Hillsborough County School District, students were able to participate in the National
Center for Earth and Space Science Education
NanoRacks program. Our grant provided the
linkage between what students are learning in
the classroom and what they can apply upon
27

community outreach
COMMUNITY
OUTREACH
community outreach

At Suncoast, responsibility and trust go hand

and have planted 17,495 trees and contrib-

Ronald McDonald Care Mobile

in hand. That’s why we proactively seek strat-

uted $34,355, which supported the planting

In November, Suncoast Credit Union Founda-

egies to reduce our carbon footprint and

of longleaf pine trees in Florida’s Indian Lake

tion announced a $50,000 donation to benefit

enhance the focus on protecting our environ-

State Forest in an effort to restore fields and

students in Pasco County. Over 20 underserved

ment. Suncoast continues to be committed

pasture land that provide protection

families received free medical screenings from the

to a number of environmental efforts with

for groundwater recharge areas that

the goal of becoming more environmentally

feed Silver Springs.

responsible members of the community.

We have also continued our part-

Ronald McDonald Care Mobile™ powered by USF
Health Pediatrics.
The Ronald McDonald Care Mobile™, a partnership

107,086
COMMUNITY VALUE

between USF Pediatrics and the Ronald McDonald
House Charities of Tampa Bay is largely supported
by the generous donations from Suncoast Credit
Union Foundation and Tampa General Hospital.
The RMCM is a 40-foot mobile medical and dental
office, equipped to deliver health services to underserved children in the communities where they live.
The mobile unit provides access to effective and

nership with the Adopt a Highway/
Member Shred Days

5,000

VOLUNTEER HOURS

Suncoast partnered with Secure

year we adopted three roads in Hillsborough

On-site Shredding to bring free

County.

shred opportunities to seven of
our communities last year. We

up – paper in tow – for the opportunity to

Suncoast promotes the credit union philosophy

The mobile unit serves children (infant to age 21)
within the Tampa Bay area. Heath care and health
education is provided to students in Title I public

of “people helping people” by encouraging our
employees to participate in community service
activities that benefit public education and a

schools in Pasco County.
Through the donation from Suncoast Credit Union
Foundation, USF Health Pediatrics has been able

variety of non-profit 501(c)(3) organizations. As
of year end, employees volunteered more than
2,100 times logging over 5,000 volunteer hours.

to care for more than 1,900 students in 13 Pasco
County schools. Suncoast Credit Union Foundation
has supported these efforts since 2009.
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This equates to approximately $107,086 value of
community impact.

centers opened last year, includ-

Charlotte Harbor, Matthew Drive and Golden
Gate service centers. Several members showed

Team Suncoast

More energy efficient service

borough, Spring Hill, Bradenton,

cation to underserved populations, children with
victims of domestic violence.

Energy Efficient Service Centers

hosted Shred Days at the Hills-

quality medical care, dental care and health eduspecial health care needs, adolescents and child

Keep America Beautiful program. Last

protect themselves from identity theft by discarding confidential documents, statements,
receipts and bills safely and securely.

ing Immokalee and Riverview.
The branches feature LED lighting
throughout, solar panels, efficient
insulation creating an envelope that can resist
temperature change, high efficiency geothermal air conditioning and heating and highefficiency windows and insulation.

Partner Programs

We continue to replace the lighting in our

With a mission to inspire people to plant,

buildings with LED efficient lighting, which

nurture and celebrate trees, the Arbor Foun-

reduces our electricity costs by an average of

dation’s conservation and educational efforts

10-15%. We have also recycled over 4,000 flu-

resonate with Suncoast. We have continued

orescent tubes, recycled 1,928 yards of carpet

our partnership with the Arbor Foundation

and retired 22 tons of C02.
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YOUTH OUTREACH

Student Run Branches
Outreach in our school systems is stronger than

Suncoast continues to look for more opportu-

ever. Last year marked another successful year

nities to reach out to youth by partnering with

for us. Suncoast now has 38 student-run branch-

second chance schools like Seminole Heights

es in eight of the counties in which we serve. Our

Charter High School, Town ‘N Country Charter

student-run branch program is designed to train

High School and Simmons Career Center.

“

Real Life Simulation

Biz Kid$ Money Boss Summer Camp

Suncoast Credit Union created its first

Last summer Suncoast’s Youth Outreach

reality fair game called Life Fast Forward

team helped kids between the ages of

in 2014. This game is designed for mid-

seven and 12 learn financial literacy and

dle and high school students to find out

entrepreneurship. Over 100 students

what life is like for a young adult between

attended the week-long Biz Kid$ Money

25 and 30 years old. Students are ran-

Boss camps to learn the importance of

domly given a set salary and must visit

making smart money choices and what it

almost every station including a financial

takes to start a business. With the help of

institution while trying to stay within

lessons, videos and interactive activities,

their budget.

kids had a chance to create and present

Like life, students can choose to have

their own business ideas. By the end of

“SUNCOAST CHANGED

an account at a bank or credit union. If

HOW I LOOK AT MONEY.

they choose a bank, when their account

BEFORE, I SPENT EVERY-

drops below a certain amount, they are
charged a fee. However, if they choose a

THING. NOW I SAVE.”

credit union, they are not charged a fee.
Students are able to learn the value of
credit union membership through real
life simulations.

elementary, middle and high school students
practical life skills as they perform credit union
operations such as transactions and marketing.
In 2014, we saw our biggest growth in the elementary schools, expanding to a total of 14
student-run operations. Elementary school students are rewarded for saving, earning an extra
$5 from Suncoast for every 10 deposits made at
the school.

the program, participants tried to get
“investors” to buy into their new business
idea, determining which kids made it rich
and became a Suncoast Biz Kid$ “Money
Boss!” Suncoast instituted pre-and posttests to determine the retention of financial literacy information among youth. On
average, scores increased by 50 percent
following the completion of the program.

Financial Literacy Presentations

This camp was so successful that Sun-

Suncoast has made an impact in thousands of

coast won the Credit Union National
Association (CUNA) Desjardins Youth/

students’ lives throughout the counties we serve.

Adult Financial Education Award. The

Youth Outreach provided over 350 student finan-

award, given annually on both a league

cial presentations in 2014. Students at Hillsbor-

and a national level, was named after Al-

ough Community College, State College of Florida,

phonse Desjardins, a forerunner of North

Saint Petersburg College and University of Tampa

American credit unions and community

all benefited from the presentations by learning

Overall, Suncoast opened over 1,700 student

the value of saving money. One Seminole Heights

accounts at our student-run branches during the

Charter High School student said it best, “Sun-

two school years in 2014.

coast changed how I look at money. Before, I

banks, and the pioneer for youth savings
clubs and in-school “banks,” known as
caisses scolaires.

spent everything. Now I save.”
30
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“

BUSINESS SERVICES

OUR BUSINESS SERVICES
DEPARTMENT PROVIDED
THOUSANDS OF LOCAL SMALL
BUSINESSES WITH ACCOUNT
SERVICES TO MEET THEIR
UNIQUE NEEDS.”

Font: Open Sans Light, Semibold
PMS: Pantone 102C, 109C, 751C,
716C, 166C, 286C

Members Insurance Center &
Members Title Agency

Suncoast Trust and Investment Services

Members Insurance Center celebrated its 10-year

Suncoast Trust and Investment Services contin-

anniversary with great success in 2014. This credit

ues to serve members, especially school board

union service organization continues to grow

employees, through impactful resources, advice

Meaningful partnerships and alliances are

while providing affordable and quality insurance

and products. Throughout the year, STIS team

Business Services

important to Suncoast. Last year, we partnered

coverage to our members. Both Members Insur-

members conducted a series of Knowledge to

Throughout 2014, our Business Services de-

with local businesses which creates close

ance Center and Members Title Agency were relo-

Plan educational sessions designed to provide

partment provided thousands of local small

relationships with our credit union commu-

cated to a new building on Hillsborough Avenue in

members with a better understanding of issues

businesses with account services to meet their

nity and strengthens the bond of credit

Tampa to provide better access and convenience

that impact their financial well-being and security.

unique needs. In fact, last year Suncoast en-

union membership.

for members. The two groups also received up-

Each webinar and seminar offered members the

hanced the Smart Business Checking Account,

dated logos to increase brand awareness in the

opportunity to listen to and follow up with experi-

removing monthly service fees and increasing

community.

enced trust and investment professionals.

Suncoast’s new charter means new opportu-

loans significantly impacts the community by

nities to expand our reach in the counties we

injecting much needed capital for businesses

serve, including expanding our business and

in our counties which helps stimulate ecominic

wealth management services.

growth and create jobs.
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the number of allowable transactions. By doing
so, the Credit Union saw significant growth in
the number of business accounts.
Last year, Suncoast served more small busi-

Overall, STIS obtained over $100 million in deposits, which translates to serving more members
and deepening more member relationships.

New Business Members

nesses than ever. Our service centers assisted

Similar to Members Insurance Center, Suncoast
Trust and Investment Services relocated to a new

many different types of small to medium-sized

5,400-square foot office in February. The new

30%
Business

business owners, who opened Smart Business
Checking Accounts along with other products
and services to help achieve their goals.

Loan
Growth

The Business Services team closed a very
productive year in lending with 30% growth

building provides additional space to bring on
more staff and to see more members.

Members

Insurance Center, LLC

in the business loan portfolio. Funding these
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CUNA Brokerage Services, Inc. also ranked STIS
fourth in the country as a credit union investment
program with brokers and dealers.
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BRANCH LOCATIONS
Corporate Headquarters

Collier County

Hendry County

Main Office

Golden Gate

LaBelle

6801 E Hillsborough Ave

7465 Vanderbilt Beach Road

85 South Lee Street

Tampa, FL 33610

Naples, FL 34119

LaBelle, FL 33935

Monday - Friday

Immokalee

Hernando County

8:30 a.m. - 5:00 p.m.

1243 15th Street

Brooksville

Immokalee, FL 34142

18915 Cortez Boulevard

Corporate HQ Office Hours:

Charlotte County

57

Brooksville, FL 34601

Charlotte Harbor

Naples

23141 Harborview Road

2728 Horseshoe Drive North

Spring Hill

Port Charlotte, FL 33980

Naples, FL 34104

4176 Mariner Boulevard
Spring Hill, FL 34609

BRANCHES

Lee Boulevard
opened May 2014
Lehigh Acres
(Lee County)

Suncoast’s new charter
means new opportunities
to expand our reach in the
counties we serve. By year
end, Suncoast had grown to
57 branches with three new
branches, one relocation
and Sarasota’s first branch.

Port Charlotte

North Naples

19501 Cochran Boulevard

1035 Crosspointe Drive

West Hernando

Port Charlotte, FL 33948

Naples, FL 34110

3037 Commercial Way (U.S.19)
Spring Hill, FL 34606

Punta Gorda

South Naples

2310 Tamiami Trail

8793 Tamiami Trail East

Hillsborough County

Punta Gorda, FL 33950

Naples, FL 34113

Big Bend
13141 US 301 S

Citrus County

DeSoto County

Crystal River

Arcadia

517 NE 5th Street

1711 East Oak Street

Brandon

Crystal River, FL 34429

Arcadia, FL 34266

1370 Oakfield Drive

Riverview, FL 33578

Brandon, FL 33511

Immokalee opened April 2014
Immokalee (Collier County)

Big Bend opened November 2014
Riverview (Hillsborough County)
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North Port opened July 2014
North Port (Sarasota County)

Inverness

Hardee County

2367 East Gulf to Lake Highway

Wauchula

Citrus Park

Inverness, FL 34453

1451 U.S. Highway 17 North

8542 Gunn Highway

Wauchula, FL 33873

Odessa, FL 33556
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East Tampa Community

Seffner

Cape Coral - Santa Barbara

San Carlos

West Bradenton

South St. Petersburg

1920 East Hillsborough Avenue

901 West Dr Martin

2325 Santa Barbara Boulevard

18011 South Tamiami Trail

6367 Manatee Avenue West

2120 - 34th Street South

Tampa, FL 33610

Luther King Jr Boulevard

Cape Coral, FL 33991

Fort Myers, FL 33908

Bradenton, FL 34209

St. Petersburg, FL 33711

East Fort Myers

SW Cape Coral

Pasco County

St. Petersburg Satellite

Seffner, FL 33584
Fletcher
950 West Fletcher Avenue

South Tampa

4491 Underwood Drive

1730 Cape Coral Parkway West

Dade City

12003 - 28th Street North

Tampa, FL 33612

2502 South Manhattan Avenue

Fort Myers, FL 33905

Cape Coral, FL 33914

12510 South Highway 301

St. Petersburg, FL 33716

Tampa, FL 33629
Hillsborough Avenue

Dade City, FL 33525
Fort Myers - Daniels Parkway

Treeline

Sarasota County

6804 East Hillsborough Avenue

Town ‘n Country

6810 Shoppes at Plantation Drive

Shoppes at Pelican Preserve

Holiday

North Port

Tampa, FL 33610

8201 West Waters Avenue

Fort Myers, FL 33912

10580 Colonial Boulevard

3422 U.S. Highway 19

4451 Aidan Lane Suite 100

Fort Myers, FL 33913

Holiday, FL 34691

North Port, FL 34287

Tampa, FL 33615
Fort Myers - Matthew Drive

New Tampa
17505 North Palms Village

Valrico

1533 Matthew Drive

Levy County

Land O Lakes

Sumter County

Tampa, FL 33647

3234 South Miller Road

Fort Myers, FL 33907

Chiefland

1837 Collier Parkway

Bushnell

Suwanee Plaza

Lutz, FL 33549

217 West Belt Avenue

Valrico, FL 33596
Plant City

Lee Boulevard

2153 NW 11th Drive
Chiefland, FL 32626

1905 South Alexander Street

West Tampa

5705 Lee Boulevard #7

Plant City, FL 33566

3300 North Armenia Avenue

Lehigh Acres, FL 33971

Tampa, FL 33607
Riverview

Bushnell, FL 33513
Port Richey
7225 Ridge Road

Manatee County
Lehigh Acres

Bradenton

Port Richey, FL 34668

10405 Gibsonton Drive

Lee County

226 Beth Stacey Boulevard

2615 57th Avenue West

Zephyrhills Service Center

Riverview, FL 33578

Bonita Springs

Lehigh, FL 33936

Bradenton, FL 34207

32745 Eiland Boulevard

25183 Chamber of

Zephyrhills, FL 33545

Ruskin

Commerce Drive

North Fort Myers

East Bradenton

SunPoint Shopping Center

Bonita Springs, FL 34135

565 Pine Island Road

8700 East State Road 70

Pinellas County

Fort Myers, FL 33903

Bradenton, FL 34202

Countryside

3044 College Avenue East
Ruskin, FL 33570

Cape Coral - Del Prado

26232 US Highway 19 North

5 Del Prado Boulevard South

Clearwater, FL 33761

Cape Coral, FL 33990

36

37

38

39

6801 East Hillsborough Avenue
P.O. Box 11904
Tampa, FL 33680
800.999.5887 | SuncoastCreditUnion.com

